CONFIDENTIAL / INDEPENDENT BRAND CONCEPT

Engineered for
Everyday Confidence

Luxury essentials, elevated blouses and athleisure with intelligent
support. A concept to redefine the modern wardrobe — beautiful
first, thoughtfully engineered second. Every piece blends timeless
design with invisible support.

QUIET LUXURY / TIMELESS / MODERN AMERICAN
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BRAND STRATEGY / CONFIDENTIAL CONCEPT

Brand Vision

The brand exists to redefine the modern wardrobe. Women should never have to choose between looking beautiful and feeling
supported. Every piece is designed to be beautiful first and thoughtfully engineered second — blending timeless design with invisible
support that works with real life, not against it.

Quiet Luxury Timeless Modern American

Understated elegance that speaks Design that transcends trends. Pieces Rooted in a contemporary, confident

through quality, not logos. The are meant to live in your wardrobe sensibility. The brand speaks to the

aesthetic is refined and intentional — for years, not seasons — built to be modern woman who moves through

pieces that feel expensive without worn, loved, and returned to again the world with purpose —

announcing it. and again. professional, active, and always
herself.
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The Opportunity

Women constantly choose between style, comfort, and support. The market has forced a compromise: beautiful clothing that does

not function, or functional clothing that does not inspire. The concept delivers all three through elevated essentials designed for real
life — from morning meetings to evening plans.

The Gap in the Market What the Brand Delivers

Current brands excel at one or two pillars, but rarely all Style — Elevated aesthetics rooted in quiet luxury and timeless
three simultaneously. The brand is built to close that gap — design.

offering intelligent support hidden inside beautiful, timeless Comfort — Premium fabrics and thoughtful construction that feel
design. The result is a wardrobe that works as hard as the effortless.

G ER e el Support — Hidden shelf bras, power mesh and sculpting fabrics.

The customer wants all three — and deserves them.
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Brand DNA

Four pillars define everything the brand creates — from the first sketch to the final stitch. They are design principles that guide every

decision across product, packaging and storytelling.

Quiet Luxury

Luxury that whispers rather than shouts. Quality is felt in the hand,
seen in the drape and experienced in the wear — not announced
through logos. Every piece feels considered and refined.

Modern Femininity

Contemporary, confident femininity for women who are
professional, active and travel — clothing that keeps pace with their
lives while always looking polished.
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Thoughtful Engineering

Behind every beautiful exterior is intelligent construction: hidden
shelf bras, power mesh, double layers and premium sculpting fabrics.
Invisible support gives confidence without compromise.

Everyday Versatility

From the office to the weekend, from travel to home, every piece
earns its place by being genuinely useful, not just beautiful.
Versatility is a requirement, not an afterthought.
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The Customer

A discerning, professional and active woman who travels frequently and values quality over quantity. Her reference brands include
Aritzia, KHAITE, COS, Toteme and Skims — elevated essentials and intelligent design.

Age 24-42 Professional & Active Travels & Values Quality

Building her career, living intentionally and Moves between boardrooms and brunch, Needs clothing that packs well, resists
investing in a wardrobe that reflects who she  travel and home. Her lifestyle demands wrinkles and looks polished on arrival. She
is. She understands the value of buying clothing that transitions effortlessly and invests in pieces that last, perform and make
fewer, better things. performs beautifully without a wardrobe her feel confident.

change.
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Signature Innovation: Invisible Support

At the heart of every piece is a proposed signature system of hidden engineering that delivers functional support without sacrificing
style. Invisible from the outside, it is intended to give women confidence to move through their day without adjustment or
compromise.

Hidden Shelf Bras Power Mesh Double Layers

Built-in support in tees, tanks and Strategic panels provide gentle Thoughtfully layered construction for
bodysuits, designed to eliminate the need compression and structure, smoothing and opacity, structure and a flattering

for a separate bra. sculpting without restriction. silhouette.

Bra-Friendly Necklines Premium Sculpting Fabrics

Necklines engineered to work seamlessly with standard bras, giving High-performance materials intended to hold shape, resist pilling and
flexibility in styling. feel luxurious — designed for comfort and longevity.
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Product Architecture

Three distinct categories form a complete ecosystem of elevated essentials — from foundational pieces worn every day to elevated
styles for occasions and performance-driven athleisure.

01 / Foundation 02 / Elevated 03 / Athleisure

The building blocks of every wardrobe: For moments that call for something Performance meets luxury. Jackets,
tees, tanks and bodysuits worn most more. Elevated blouses and knitwear leggings and tennis pieces designed for
often. Each is intended to incorporate bring polish and sophistication to any an active lifestyle — engineered to look
the signature support system for all-day occasion, transitioning from work to as good off the court as on it.

comfort and confidence. evening.

Jackets / Leggings / Tennis
Tees / Tanks / Bodysuits Blouses / Knitwear
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Collection Worlds

Seasonal drops are organized into named Collection Worlds — each a distinct mood and moment in the brand’s evolving story. These
worlds give the customer a reason to return, discover and build her wardrobe over time.

01 02 03
Foundation Screen Test The Archive
04 05 (07

Euro Summer Executive Engineered
07

The Western Sequel
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Visual Identity & Packaging

The visual world is editorial, architectural and timeless.
Defined by restraint — clean lines, natural textures and a
palette drawn from the earth. Imagery, campaigns and
every touchpoint reflect a singular vision of quiet luxury.

PROPOSED PALETTE

Cream Forest Chocolate Stone Ivory

Aesthetic: editorial / architectural / timeless
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Packaging Experience

The unboxing experience extends the brand: tactile,
luxurious and considered. Every detail reinforces quiet
luxury from the moment the box arrives.

e Heavy matte boxes — substantial and premium
e Forest ribbon — signature green accent

¢ Gold foil logo — understated branding

e Cream tissue — soft and protective

e Reusable garment bags — designed to be kept
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Marketing Strategy

Marketing is built on authenticity, community and aspiration. Founder storytelling shares the vision and values behind design
decisions, creating a deeper connection with customers who share the philosophy of quiet luxury and thoughtful engineering.

Founder Storytelling Pinterest & Creator Gifting

The brand’s origin and vision are central to its narrative, creating Strategic presence on Pinterest and creator partnerships builds
an authentic connection with customers who believe in the organic discovery and aspirational brand affinity.

mission.

Editorial Campaigns Pop-Ups & Community

High-quality editorial imagery reinforces quiet luxury and Physical touchpoints and community-building create real-world
timeless design across all channels. experiences that deepen customer loyalty and brand love.

KAIT SHIELDS / INDEPENDENT PRELAUNCH CONCEPT / IDENTITY WITHHELD 10/ 12



BRAND STRATEGY / CONFIDENTIAL CONCEPT

Brand Roadmap

The proposed growth strategy is deliberate and disciplined: launch with a focused hero range, perfect fit and quality through
customer feedback, then expand into new categories. Each step builds trust and loyalty before scaling.

01 / Launch

Launch with 10-15 hero products across Foundation, Elevated
and Athleisure; establish the point of view and validate the
support concept in the market.

03 / Restock

Restock core hero products to build reliability and trust. Favorite
pieces should be available when customers are ready to
repurchase.
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02 / Perfect Fit

Gather customer feedback, refine sizing and construction, and
build a reputation for exceptional fit — the foundation of loyalty
and word-of-mouth.

04 / Expand

Expand into knitwear, dresses, outerwear and accessories —
growing the wardrobe ecosystem and deepening the customer
relationship.
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The Manifesto

Luxury shouldn’t require compromise. Beautiful clothing should work with
real life — not against it.

The concept was born from a simple but powerful idea: women deserve clothing that is as intelligent as it is beautiful. Support and
style are not opposing forces — they are partners. Quiet luxury is not about being invisible; it is about being so well-made, so
well-designed and so well-engineered that the clothing speaks for itself.

Quietly Engineered Effortlessly Elegant Made for Real Life

Every stitch, seam and support Pieces are designed to make getting A brand for the modern woman who
technology is designed to be felt, not dressed easy. When clothing works this refuses to choose. Beautiful, supported,
seen. The engineering is invisible — but well, elegance becomes effortless — not and ready for everything real life brings.
its effect is intended to be undeniable. something you work for.
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